McKinsey fact sheet
Fast facts
■ Founded: 1926, Chicago
■ Ownership: We are an incorporated partnership owned and governed by our

partners worldwide
■ Global reach: over 120 cities, over 60 countries, more than 25,000 colleagues, our

people come from over 120 countries and speak more than 130 languages.
■ Headquarters: As a truly global firm we do not have a ‘headquarters’ in the

traditional sense. Our Managing Director chooses his or her home office.
■ Global managing partner: Dominic Barton, since 2009

Overview
McKinsey & Company is a global management consulting firm, deeply committed to
helping institutions in the private, public, and social sectors achieve lasting success. For
more than 90 years, our primary objective has been to serve as our clients' most trusted
external advisor. With consultants in 128 cities in 65 countries, across industries and
functions, we bring unparalleled expertise to clients anywhere in the world. We work
closely with teams at all levels of an organization to shape winning strategies, mobilize
for change, build capabilities, and drive successful execution.
Our clients
Our commitment to our clients and the impact we jointly bring about is the fundamental
value of our firm. We bring the best of our global firm, working in an integrated way
across regions, sectors, and disciplines to ensure our clients improve immediate
performance and build long-term organizational health. Our clients have full access to
all the knowledge we have built through decades of work.
Our people
The quality of our people determines how well we serve our clients and we focus
tremendous resources on identifying, hiring, and developing them. We have global
support networks for women, LGBTQ, Hispanic and Latino, and black consultants.
Our knowledge development
We invest more than $600 million of our firm’s resources annually in capability
building and knowledge development, which allows us to bring the best thinking to our
clients. We established our in-house think tank, McKinsey Global Institute, in 1990, to
develop research on major challenges and trends changing the world.
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